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Talk, lisTen, ConneCT 

Almost 800,000 preschoolers 
are separated from a parent 
serving in the U.s. military.  

Yet, until Sesame Street  
partnered with the U.S.  

Department of Defense in 2006, 
no one was addressing these  
children’s emotional needs.  

In this precedent-setting initiative, 
Elmo guides families through  
deployments, homecoming,  

combat-related injuries,  
and grief.

leT’s GeT Ready!

Families across the United States 
have faced disasters and  

emergencies such as hurricanes  
and wildfires. But studies show  

that 65% of families in the  
United states do not have an 

emergency plan. Grover shows 
preschoolers and grown-ups  

that simple steps, such as learn-
ing the phone number 9-1-1 and  
creating a family emergency kit, 

can make a big difference.

healThy habiTs foR life

The childhood obesity rate  
in the U.S. has tripled in the  

past 30 years. To help reverse 
this trend, Sesame Street is  
sharing with young children 

positive lessons about nutrition 
and exercise to get them on 

track for a lifetime of wellness. 
Now, even Cookie Monster 

knows the value of a  
balanced diet. 

Educational Outreach



That an 8-foot yellow bird can help kids deal with the 
toughest of issues still amazes me.
— Carolyn Jervis, mother of 2, marveling at how Sesame Street helps children  

cope with difficult issues such as anger, sadness, and separation

sesaMe WoRkshoP  
aT a GlanCe 

In 1969, Sesame Street began with 
the revolutionary idea of using 
television to help preschoolers learn. 
Since then, we’ve been reaching 
millions of kids in 140 countries 
around the globe with lessons not 
only about letters and numbers, but 
also important life skills. With Big 
Bird, Elmo, Cookie, and friends we 
believe we can continue to change 
the world by engaging kids, who 
need us the most. 

Outreach initiatives like these  
allow us to go beyond the power  
of television and have a direct 
impact in children’s lives. 

In some cases, that means simply 
being there, bringing the comfort of 
Elmo and friends directly to kids in 
need through live performances and 
on-site visits. In others, it means 
providing educational kits with video 
and print materials, often in multiple 
languages, to children as well as the 
parents, caregivers, and other adults 
who play key roles in their lives. 

TakinG sesaMe To The  
sTReeT foR oveR 40 yeaRs

Every day Cookie Monster, Big Bird, 
Elmo, and friends help kids through 
the tough stuff in life—whether it’s 
coping with the economic downturn, 
preparing for an emergency, or 
bridging academic achievement gaps. 

Muppets connect with children in  
a way that no one else can. That’s 
why we have been counting on them 
to take the messages of Sesame 
Street to local communities for over 
40 years. 

Community outreach has been at the 
core of our educational mission since 
the show’s debut in 1969. In fact, 
grassroots initiatives that engaged 
Sesame Street’s at-risk audience 
were key to our early success.  
Never shying away from tough  
situations, Sesame Street’s first  
outreach initiatives helped families 
cope with prison visitation. Since 
then, we’ve launched numerous 
other outreach efforts that tackle a 
diverse range of topics and address 
the needs of specific communities.

For one brief hour…There were  
no Iraq or Afghanistan wars.  
No moms and dads in harm’s  
way in far-off lands. No missed  
holidays, birthdays, anniversaries, 
school plays… 
That’s how one reviewer described the first-of-its-kind 
Sesame Street–USO Tour. To date, Elmo and friends 
have crisscrossed the world to 90 military installations 
in 9 countries and 33 states performing for free in 
315 live shows reaching hundreds of thousands of 
children and caregivers… 

beinG TheRe, 
When iT CoUnTs 

To help children cope in the aftermath 
of 9/11, we distributed trilingual 
outreach kits to young families  
affected by the disaster in New York, 
New Jersey, and Connecticut  
communities. 

The outreach effort, designed to 
foster resiliency, helped children and 
their parents deal with fear and other 
tough issues children commonly 
face, such as bullying and loss. 

In 2005, when Hurricane Katrina 
devastated New Orleans, we  
responded by sending puppeteers 
and Muppets to Gulf Coast emergency 
shelters to bring comfort and joy to 
thousands of kids. 

And in 2006, we began to address 
the special needs of military children. 
To help more than 800,000 pre-
schoolers separated from a parent 
serving in the U.S. military, Sesame 
Street’s outreach initiative Talk,  
Listen, Connect continues to guide 
military families and their young 
children through deployments, 
homecomings, combat-related  
injuries, and grief.

Real iMPaCT: 
iT Takes a villaGe 

Research and partnerships are key  
in achieving lasting impact. With 
each initiative, we research the needs 
of particularly vulnerable communities, 
families, and preschoolers and pull 
together a team of experts to 
determine the best way to shape  
the program. Upon completion, we 
research the impact of our materials 
to inform and advance future efforts. 

Long-term partnerships help us 
deliver, distribute, fund, and sustain 
our programs. Through the years,  
we have been fortunate to partner 
with like-minded foundations, 
corporations, individuals, and 
government agencies who share  
our vision. By tapping their combined 
strength through lasting alliances, 
we are able to continue to serve  
and support kids and communities 
in need.

To learn more about supporting 
outreach projects like these, 
please e-mail us at:  
outreach@sesameworkshop.org
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